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All levels will find of interest and useful

In this session we will present the results of a study that is conducted September through October among 400 business schools in the US to determine the proliferation and the reasons for resistence in courses in creativity. It is unique, new and should shed light on the academic world's acceptance of creative courses.

Learning objectives:

1. Know what the current environment is among business schools regarding courses in creativity

2. Have statistics which were not available before

3. Brainstorm on how to overcome barriers to introducing these courses

4. Indulge in some rich Q&A

Format:

Experiential/ Hands-On

The session will have part presentation, part experiencial so that a helthy bdiscussion will be encouraged. Additionally, psiibilities will be generated to overcome the obstacles. 
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