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All human interaction can be viewed as communication between minds.  All thinking within an individual mind can be seen as communication – an internal dialog with oneself.  This communication occurs not only through words, but also through images, gestures, sounds – through anything that can be experienced or otherwise made present to a mind.  And every communication has both instrumental and aesthetic (creative) components.  In the 1920s, Jakobson mapped communication into six factors with six corresponding functions.  In parallel, defamiliarization developed as a technique for transforming utilitarian material into aesthetic material.  This presentation develops these notions for general use while providing examples.  

Learning objectives:

1. Employ a schematic of six factors and six functions to communication, the better to understand its basic nature as well as its aesthetic (creative) potential

2. Employ a basic understanding of the technique of defamiliarization, informed by a selection of memorable examples, both historical and contemporary

3. Do further reading, guided by an annotated list geared toward a general audience

Format:

Presentation./ Lecture with question/answer/discussion throughout 
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