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All levels will find of interest and useful 

Session will provide a basic education in the TRIZ Lines of Evolution and how they forecast product and service "S" curve changes.

Learning objectives:

1. Recognize and plan for discontinuities in business and product development
2. Prevent simple extrapolation from putting an enterprise out of business
3. Know how to transfer trends and patterns from one type of business or technology to any other type
4. Develop a plan for the Fuzzy Front End that requires minimal guessing

Format:

Experiential/ Hands-On - After an introduction, participants will use the TRIZ Lines of Evolution to understand, recognize, and plan new products. Consumer products, which everyone can relate to, will be used to illustrate all the principles
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