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All levels will find of interest and useful

Most people think that they are creative simply because they have come up with a great idea or maybe even applied for a patent.  But what's really important is how your take your idea to the next level.  Few people know how to really go about this or take advantage of the opportunities available to them.  Creative ideas are valued in today’s society if you know how to find the right audience.  Come join us as we explore how to solve the problems that people want solutions to.

Learning objectives:

1. At the end of this session, participants will have explored:
2. case studies of great creative sales jobs
3. examples of pitches for excellent ideas that bombed
4. avenues to resources to help develop ideas effectively, and
5. how they can sell their ideas more successfully.

Format: 
Presentation./ Lecture. Presentation with active involvement of participants in discussion
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